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William & Mary team wins Deloitte competition 
Business students advance to national FanTAXtic case-study finals in January 
 
WILLIAMSBURG, Va.—A five-student team from William & Mary’s Raymond A. Mason School of Business 
has been named one of nine regional winners of Deloitte FanTAXtic, Deloitte’s student tax-case study 
competition. 
 
Nearly 60 teams representing more than 40 colleges and universities participated in the regional event Nov. 
3-4 at Deloitte offices nationwide. William & Mary business students demonstrated the ability to work 
collaboratively to solve a complex business case simulation. The team also was recognized for the quality of 
its overall presentation to a panel of judges. 
  
The Mason team now moves on to compete Jan. 12-18 for more than $50,000 in individual scholarships and 
institutional awards at the Deloitte FanTAXtic national competition at Deloitte University, Deloitte’s 
national learning and leadership development center near Dallas. 
 
Sponsored by Deloitte Tax LLP and supported by the Deloitte Foundation, Deloitte FanTAXtic is designed to 
educate and prepare the next generation of tax talent for careers in business and tax. The interactive 
program includes case simulations, role playing and presentations. The program provides students with 
insights and perspectives on challenges facing the profession today, trends that may impact it tomorrow 
and the overall changing business tax marketplace. Deloitte Tax LLP professionals participate in the event 
and offer the students support and guidance. 
 
About the Raymond A. Mason School of Business: The Mason School of Business at William & Mary is 
rebuilding the global economy by training the next generation of revolutionary business leaders. It offers 
undergraduate and graduate instruction, including full- time, flex, executive and online MBA degree 
programs, one-year masters programs in accounting and business analytics, as well as corporate education. 
The school develops successful business leaders by providing world-class instruction and unparalleled 
opportunities for mentorship and experiential learning. 
 
About the Deloitte Foundation: The nonprofit Deloitte Foundation, founded in 1928, supports education in 
the U.S. through a variety of initiatives that develop talent and promote excellence in teaching, research 
and curriculum. The foundation sponsors an array of national programs relevant to a variety of professional 
services, benefiting middle and high school students, undergraduates, graduate students and educators. 
 
For more information: 
Jeffrey Rich | Raymond A. Mason School of Business | 757-221-3197 | jrich@wm.edu 
Melissa Curtis | Public Relations, Deloitte Services LP | 617-437-2156 | mecurtis@deloitte.com 
 
As used in this document, “Deloitte” means Deloitte Tax LLP, a subsidiary of Deloitte LLP. More information is available on the Deloitte website. 
Certain services may not be available to attest clients under the rules and regulations of public accounting. 
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