Mintel Oxygen

User’s Guide

Welcome to Mintel Oxygen. This user guide will show you everything you need to know to
access and utilize the wealth of information available from Mintel Oxygen.

The Mintel program is an Internet-based database that may be accessed by using one of the
network computers in the McLeod Business Library in Alan B. Miller Hall or the Peninsula
Center in Newport News.

Mason School of Business graduate students, faculty and staff may also access this program
through the Mason School of Business network using their personal Mason School of Business
accounts.

Introduction

Mintel Oxygen is a series of research reports covering U.S. and European marketplaces. Each

market research report combines data and analysis of the competitive landscape, market-share

analysis and consumer profiles. Complex demographic issues are divided into concise sections
explaining consumer behavior and demonstrating the structure of the market.
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Opening Screen

The Mintel Oxygen program opens with a Conditions of Use screen displayed. In order to enter
the program you must agree to the conditions of use.

You signify agreement to the terms as presented on the opening screen by clicking on the |
Agree button that is near the bottom of the page. You must scroll down to the bottom of the
page as you read the conditions. When finished, and you agree to the conditions, click on the |
Agree button to continue.

Mintel Academic Access - Login Successful

You have successfully logged on. Please read the Conditions of Use - Academic.

005 094
COHDITIONS OF USE - ACADEMIC

SO AN ORLY ACCESS A MIMTEL DATABASE TOWWHICH THE ACADEMIC INSTITUTION HAS SUBSCRIBED 414,
A SECURE METWORK FOR MOMN-COMMERCIAL STUDY WWHILE % OU ARE A CURREMT STUDENT, & CURREMT
MEMBER OF FACULTY OR STAFF, OR & PERMITTED GUEST. BY ACCESSING THE MIMNTEL DATABASE, YO
AGREE T, AMDOMWLL ABIDE B%, THE FOLLCWMWING CORDITIONS OF USE:

irtel may provide your individual uzage information to the subscribing academic institution. If you violste these
Conditions of Use, then Mintel, among ather things, indefinitely may suspend your pazsword.

| Agree |
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Welcome/Sign In Screen

After clicking on the I Agree button the Welcome screen is displayed. You must sign in or
create a new profile in order to use the program.

welcome College of William & Mary Jogout | All Countries ¥ | ContactUs  Search Oxyaen

MINTEL

bt Oxygen

Home Reports ~ What's Hot ~ News = Search ~ Tools -

M My Account

My Info

sign in | create profie

» Message of the day
First-time users rernember to create your personal profile using your @wrn. edu email address. Please call the Professional Resource Center desk at x2916

b Sign into my profile » Account info
Pleage enter the name and password for the profile you want to use. If you have not used a Usemame 988callwilliamandmary
personal profile before please create a personal profile. Profile: sign into my profile

Once you have finished your session, you must sign out of your profile Expiry, Dite: August 01 2012

Email ¥ Primary contact details

Profile Password These are the details for your primary contact within your acadernic institution. Please

. contact this person for gueries about your available subscriptions
Forgotten your profile password? Enter your email address and click emad reminder to be

reminded of it by email Contact: Charlotte Brown
Academic Institution College of William & Mary
signin ¥ create profile > email reminder H Address:

Telephone
Fax
Email:

[ Mintel Group Ltd. | Terms & Conditions | Frivacy Policy | Press Certre | Careers | Events | Affiiations | Cortact | User Guide

Signing In

If you already have a profile, enter your user ID and | "™
password into the Email and Profile Password data  F
fields. Then click on the Sign In button near the owacamens ' &
bottom of the page. This will open the My Reports |

page. See page 14 for information about this page. 5 St M EEE

F

St Hge W08 -

If you have set a different page as your homepage
your personal homepage will open at login.
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Creating a Profile

If you have not previously used this program and need to create a profile there are three links to
choose from to access the Create a Profile page. You may click on the Create [sign in | create profie

Profile link in the menu just above the body of the page.

Or you may click on the Create a Personal Profile
link in the Sign into my profile box. Lastly, you may
click on the Create Profile button near the bottom of
the page.

All of these links will open the Create a Profile page.

Flease enter the name and password for the profile you want to
use. If you have not used a personal profile before please create a
personal prafile.

Once you have finished your session, you must sign out of your
profile.

signin | creste profile ¥ email reminder » ”

Create a Profile Page

If you clicked on one of the Create a Profile links on the Welcome page you will have the
Create a Profile page displayed. To create a profile, enter your e-mail address into the Email
data field. This will be your user ID when you return to the program for subsequent uses.

Enter your name into the Name data field then create a password for your profile by entering it
twice into the data fields provided. When you have finished, click on the Create Profile button

to enter the program.

create a profile

Enter your details to create a new personal profile.
A personal profile allows you to save searches.

YWhen you return to the site, re-enter your Email and the profile password to use the profile again.

Email |

Your Name: |

Password

enter new password: (rmust I
be at least 5 characters)

enter password again ta [
VBT
| create profile |
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Header Menu Bar

Once you have signed in or created a new profile, you will be ready to start using the program.
The first page you will see is the My Reports page. If you have selected a different page as your
home page that page will be opened after you log in to the program. See page 14 for
information about the My Reports page.

s Welcome Joe Jogout | % All Countries ¥ | ContactUs  Search Oxygen
@ Oxygen
Home Reports ~ What's Hot ~ News - Search - Tools ~
A Reports My Reports
Fitness clubs as wellness centers Ex '%Kids of unmatried parents tend to have greater Py %4 Back-to-school retall leaders emphasized
Check Out What's Hot: ;&a [} ?L.;. influence aver purchases “ value, used social media and maobila in 2010
2 [ -
My Reports
Show All Reports In My Subscriptions
Mintel Reports: USA International Reports
Subscription Reports Reports
Beauty and Personal Care Marketing to College Students - US - July 2011 £ Holicterys onthe Internet - Uk - July 2011
Crink Residential Fiooring - US - July 2011 Ice Cream - UK - July 2011 Loy
Food “acuums - LIS - July 2011 ] Marketing to the Madern Farmily - LK - July 2011 “;':‘
Foodservice Hair Appliances and Accessories: The Consumer - US - June 2011 ' o Baby Food and Drink - UK - June 2011 -
Heafth and Wellbeing Home Laundry Products - US - June 2011 Mobile Phone Apps - UK - June 2011
Househald Household Cleaning: The Market - US - June 2011 Singles Holidays - Uk - June 2011
Lifestyles
i i Appardl Show All Mintel Reports: USA Reports: Show All International Reports Reports:
Technology
Travel
Show All Reports In My Subscriptions

This page is your entrance into the information contained in the Mintel Oxygen program. The
page has a program header, which is displayed at the top of every page in the program, with a
menu bar with six selections, some links, and a search function.

The six menu bar selections are: Home, Reports, What’s Hot, News, Search, and Tools. Most
selections have menu items that are displayed when the mouse pointer hovers over the menu bar
item.

The All Countries link in the header displays a menu with a list of countries. “ All Countries ¥
This allows you to narrow your search to reports from a specific country. This
works both before and after a search is made. Click on the link and thenonyour | ", "o "~
selection. If you are already in a search results page the reports displayed will be | .. w«

Everything in

limited to the country selected. “us

<¢ France
The Contact Us link in the header will open a page with contact information for | = cermany
the various Mintel offices. “ Ttaly

<+ Ireland
The Log Out link will close the program. “ Spain

w Other

Please go to page 7 for information about the Search data field.
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Search

The Search data field is located on the

right side of the program header. Touse | ==2rchl..

Dxygen

the search function, enter a term or terms
into the data field and click on the Go button.

If you wish to make a detailed search using some limiters, you may use the Search Oxygen page
by clicking on the Search selection in the main menu bar. Please go to page 21 for information
about this search function.

Search Results

The results of your search are displayed on a Search Results page under the Search menu
selection in the main menu bar.

The Search
Results page
includes the
words used in
the search and a
list of the
reports found.
Each report title
is a link to that
report. The
report will be
displayed on a
Report

A Search - Last Results

Search Results

Search terms:

Words used:

search results for reports

tepeatthis search for what's hot aticlas
repeatthis search for companies

repeat this search for news and other databases

kellogy
KELLOGG, KELLOGGS

save this

[relevance] [date] [a-7]

Search results for reports in your subscription Future reports

search | esitthis search | downioad csv | related resuls

Breakfast Cereal - US - September 2003 Healthy Snacking Consumer {The) - US - December 2011
Cereal ant Snack Bars - US - March 2010 =l
Breakfast Cereals - UK - Februsry 2010
Crackers - US - harch 2011
Healthy Snacking - US - June 2003
Cookies and Cookie Bars - US - November 2010
Breakfast Foods - US - Mowember 2009
Breakfast Foods: The Market - US - November 2008
Natural Products Marketplace Review: Shelf-stable FO0US - US - December 2008
Meal Replacement Food and Drink - US - June 2011
o

food trends (48 results)

ealthier ifestyles (3 resuts)

c allitestyles (20 resuts)

fo0if an foadservice : 1000 ; CONVERience 100is | ready meals and mesl centers (19 resuts)

Homepage. See page 9 for information about the Report Homepage. The entry for each report

includes the date the report was created, the title and the country.

The search results list from the simple search may also contain news articles and company
profiles. For news pages see page 17. For company profiles see page 18.

The top of the Search Results page has links that will:

e Save the search (Save this search).
Clicking on this link will open the
Saved Searches page with a data
field that allows you to name the
new search. After entering your
preferred name into the data field
click on the Save Search button to
add the search to your saved
searches list;

e Edit the search (Edit This Search).
This link opens the Search Oxygen
page with the search parameters you

Saved Searches

This page allows you to save a new search

Enter the search name and click save search. To save over an existing search, select the search you wish to replace
Leawe the field name blank to keep the existing search name, or enter a new name to replace it. Then click save search.

Mame this search:  [yellogy

(leave this blank to keep the existing name of the search selscted)

Save this search as: & 3 new search
o click on one of the radio buttons below to overwrite an existing search)

save search

Saved Searches

General Motars
Gillette
Gillette Refined
Kellogy

o e e e

used entered. You may then change

the parameters and make a new search.
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e Download the search results (Download CSV). Clicking on
this link will open the File Download window where you may
select to Open or Save the file. Clicking on Save will open the
Save As window where you are prompted to select the location
and name of the file. It will be downloaded in an Excel
readable CSV (Comma Separated Values) format; or

e Find related results (Related Results). This link will display

mputer. IF the file information below
wou do nat fully trust the source, do not open or

File name: - dovnloadCsy, csy
File type:  Microsoft Excel Comma Separated Walues File

Fram: academic. mintel, com

Would you like ta open th fil or save it ta your computer?

open | =1 Cancel More Infa

WV | Aliays ask before o

a this type of fle

the Search Results page with a list of all reports that are related to the original search terms.
The link then becomes Exact Results, which will display the original Search Results page.

There are also three links that will allow you to repeat the search in other areas. These are:

e Search what’s hot articles (Repeat this search for what’s hot articles).

e Search companies (Repeat this search for companies); and

e Search news and other databases using the same search term (Repeat this search for news

and other databases).

Each of these links will open a new Search Results page with the new reports listed. When one
of these links has been used the top entry Search Results for Reports becomes a link that will

display the original Search Results page.

There are also three links (Relevance, Date and A-Z) that will reorder the list of results

according to the method selected (relevance, date, alphabetical).
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Report Homepage

Once you have identified a report that you would like to view, click on the report’s name and its
Report Homepage will be opened.

The Report Homepage is divided into three columns. The left column has a contents menu that
has links to the various sections of the report as well as other informational pages about the

= Welcome Joe logout | % All Countries ¥ | Contact Us | Search Oxyaen -
b Oxygen
Home Reports = What's Hot ~ MNews ~ Search ~ Tools ~

A Search = LastResults

b Contents

Cereal and Snack Bars - US - March 2010

Repart homepage

Research Methodology The cereal and snack bar segment has posted strong
performance over the lastfive vears, with sales increasing
nearly 50% behind a flurry of new product activity that peaked in
2007, Since thattime things have cooled off considerakly. The
total number of new product launches is down, and sales
grovth has fattened out Still, the category remaing highly
competitive and successiul brands are focusing on a faw key

Company News

“iew tabl
C\EW ables Ralcorp to spin off Post Foods
itent
SDH ents i FDA issues warning to Kellogg for bacteria
tope an emes General Mills says it will meet outlook
Executive Summary

thermes towin market share. Health and weliness, .mare s
Market Size and Forecast naturaliorganic ingrediants and indulgent taste experiences
Competitive Context are platforms that continue to hold potential far both leading Hews
brands and new entries
Segment Performance . .
! more w Report: Experts forecast decade of high food prices

Segment Performance—

Granola Bars General Mills surveys sustainability of suppliers

Segment Performance—
Breakfast/Cereal/Snack Bars

Segment Perfarmance—Other
Snack Bars

Retail Channels
Retail Channels—Supermarkets

Retail Channels—Drug Stores
and Mass

Retail Channels—Natural
Supermarkets

Market Drivers
Leading Companies

Brand Share—Granola Bars

Thig repart is part of the following subscriptions
Food & Drink: International | Food: USA

Related Reports

Health and Fitness Clubs - US

: N The fitness club category has
posted annual gains during the
l past five years, even during the

recession, with revenues
incraasing from §15.9 billion in 2005 to an
estimated $20 billion in 2010. Fitness club
mernbership has similady grown, fram 41.3
mmillion mernbers in 2006 to an estimated 46
million members in 2010. Beneath these

set as homepage

Salty Snacks: Popcormn, cheese, com and
meat snacks - US

Soy Food and Beverages - US

Salty Snacks: Chips, pretzels, snack nuts
and seeds - US

Mutrition and Energy Bars - US
Juice and Juice Drinks: The Markst - US

American Families and Dining Out - US

Winn-Dixie sues Dollar General for selling food

more 3

Market Updates

Report: Americans snacking more often
Kellogy reports Q3 income drop

General Mills reports income rise in Q1
Product Innovation
Kashi introduces new frozen items

Kudos unveils new product line

Major food companies start Africa nonprofit

Brand Share—
Breakfast/Cereal/Snack Bars

Erand Share—Other Shack
Bars

report. Clicking on one of these links will open the desired section. Please see page 10 for
information about the Report Homepage Contents Menu Column.

numbers, however, is a category in a period of

A Lifestyles - US
transition. This report .. IS LI 19

Lmore E

Advertising News

The middle column has a short description of the report and a link (set as homepage) to set this
report up as your homepage when you log onto Mintel. Below the report description the column
is subdivided into two columns with related reports listed. Clicking on a link will open that
report’s homepage.

The third column lists numerous links grouped into topics such as Company News, News,

Market Updates, Product Innovation, and s MeEtE A
- . . - UIS analyze
others. Clicking on a link will openthe |/ cimsanies

page with that information. Not every topic o shtegies,
will be included in all reports. Hovering

Company Hews

Kellogy sees 40 income fall

Kellogy LK gets new WD

elopment. .
the mouse pointer over a link will cause an | ellegg UK gets new MD - 20-11-2006
information box to appear with a short
description of the article.

Greg Peterson has been appointed managing director of Kellogg UK after 15
yvears at the cornpany.

Click for more information
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» Contents
Report Homepage Contents Menu Column Recart hamepage

Research Methodology

The Contents Menu Column on the Report Homepage has a listing of all the | view tastes
sections of the report as well as selections for Research Methodology and Joents

Scope and Themes

VieW Tab|eS Executive Summary
A Market Size and Forecast
RepO rt Homepage SG'ECtIOﬂ Competitive Context

Segrment Perfarmance

The Report Homepage selection will return you to the Report Homepage. A | Seoment Performance—

Granola Bars

similar menu column is displayed on the various section pages. Seqment Periorance—
Research Methodology Selection Segment Performance—0ther

Retail Channels

Clicking on the Research Methodology selection will open the How it’s dOne | «...i cuanmeis supermarkes

page. This page gives you How s done Retal Channels—Drug Slores
information on how the report — ot Channls—Hatura
WaS developed There are ||nkS ‘ e e e e o T e et Market Drivers

near the top of the page that Leading Companies

Brand Share—Granola Bars

allow you to select whether to
display the US Methodology,
UK Methodology, or
European Methodology.

Brand Share—
Breakfast'Cereal/Snack Bars

Brand Share—Other Snack
Bars

Below the first section there are links that will scroll the page to the selected section. The links
are Consumer Research, Trade Research, and Statistical Forecasting.

View Tables Selection

The View Tables selection will open a Table Listing page with all the tables included in the
report. The left side of the page has a contents column. There is a heading for each section of

the r(_eport. The Table listing for Cereal and Snack Bars - US - March 2010
headlngs may be . i [Fosvraste 1o section. =] derarmicnad e | dnwriond el 3003 | dowriasd open oltee |

expanded or
contracted by

Market Size and Forecast

ke 2 FUMsabes of vareal bar and g1anala bam. at cument prices, 2004 14

$million %6 change Index {2004 = 100) Index {2009 = 100)

2004 1129 - 100 657

H H anns 1,224 85 ns 73
clicking on the
H 2007 1593 154 141 v

plus or minus 14 o
- 2009 (est) 1,680 31 149 100
Icons next to the 2010 tfore) 1,780 60 158 06
- 2011 ifore) 1,914 15 170 114
head|ng. 2012 (fore) 2,079 96 104 124
2013 thore) 2242 78 199 134

2014 (fore) 2,405 7.2 213 143

The expanded
listing includes a
link for each
table in the

L B tatit AF caraal har AR iansls Back, af iatioradjused press, TIS18

$million %w change Index (2004 - 100) Index (200Y - 1UU)

2004 1,290 ~ 100 I

H H H 2005 1,360 45 105 a1
section. Clicking -
12 no

2007 1,667 12.6

on a link will

scroll the page to the table.

There is also a Navigate to Section data field with a drop-down menu. This menu has the same
selections as the headings in the menu column. Clicking on one of these selections will open
that section of the report.
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Contents Selection
Clicking on the

Cereal and Snack Bars - US - March 2010 o e

Table of Contents

[Corterts

Contents selection in
the Report Homepage
Contents Menu
Column will open the
Table of Contents
page. This page has
listings of all the
sections and

Definition

Scope and Themes

What you need to know

Sa many healthy snacks ..

Executive Summary

Market a1 a glance: Momentum last

subsections of the

report. The main headings correspond to the selections in the Contents Menu Column. Clicking
on a report section or subsection selection will open a page with the desired selection.

The Contents data field has a drop-down menu
that has the same selections as the main sections
in the menu column.

There are three links near the top of the page that
allow you to download the page in rich text
format (Download as RTF), download the page
in a zip file (Download as Zip), or Print the
page. Clicking on one of the download links will
open the File Download window. This window

gives you the options to either Open the file or Save it.
Clicking on the Open button will open the file in Word.

Clicking on the Save button will open the Save As window. In
this window you select the destination drive in the Save In
data field and name the file in the File Name data field. Please
note that on the network the USB drive is the U: drive.

E ents
Scope and Themes
Executive Summary

Market Drivers

Market Size and Trends

Market Zegmentation

Supply Structure

Acdvertizing and Promation

Fetail Distribution .
The Consumer: Usage, Brand Preferences, and Purchaze Yenues
The Conzumer: Aftitudes and Competitive Context -

| »

File Download [<]

Some files can harm your computer. [f the file information below
looks suspicious, or you do not fully trust the souice, do not open or
save this file:

File name: report.itf

File type:  Rich Text Format

From: reports. mintel. com

Wwould you like to open the file or save it to wour computer?

Open | m Cancel | More Infa |

When you are ready to save the file, click on the Save button I¥ sy sk et cpering s e of e
and it will be downloaded to your disk. e HE

Save in; I: przidEd on ‘masonfiles’ [P j 3 * % E|v

)My Pictures

Eprcidﬁ's Videos

) WTNDOWS

File narne: j Save I

Save as bppe: IWinZip File j Carcel |

August 2011
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Report Section Selections

Clicking on one of the report section selections (Scope and Themes, Executive
Summary, Market Drivers, etc. in the example pictured) will open the page for that
section.

» Contents
Report homepage
Research Methodalogy
Wiew tables
Contents
Scope and Themes
Executive Summary
Market Drivers
Market Size and Trends
Market S i

s Welcorme Joe logout | < All Countries > | Contact Us Search... Qxyge
bt Oxygen
Home Reports ~ What's Hot ~ News - Search - Tools ~

A search  LastResults

Cereal and Snack Bars - US - March 2010

[* Executive Summary =1

» Report homepage

|< previous section | ‘next section [

Executive Summary

Supply Structure

Advertising and
Promotion

Retail Distribution

The Consumer: Usage,
Brand Preferences, and
Purchase Venues

The Consumer: Attitudes
and Competitive Context
Future and Forecast

Appendix Trade
Associations

Market at a glance: Momentum lost

bookmark | export

» Options
Dovenload section
Export to basket
Eookmark
Print

Cereal and snack bar sales have risen roughly 50% over the last five years to nearly §1.7 billion, with the strongest growth
in 2006-07 as a variety of new product introductions in both the cereal bar and granola bar segments reinvigorated the
category and generated new trial

Declining economic conditions effectively killed the category's momenturn in 2008-09. Sales volume has been flat since

2007, with the relatively small increases in dollar sales attributable to price increases.

» Report sections
The major themes that guide most category marketing—health and wellness; wholesome, natural ingredients; new taste
experiences—caontinue to move market share but in the current difficult economic environment appear to lack the power to
grow the category as a whole.

HIDE <>
Search Results

< prev FIND nest »
h\ghlight an >

The granola bar segment outsells cereal bars by a small margin and accounts for a little more than half of total category
sales. Granola bars' somewhat more general all-family snacking usage profile may open it up to mare consumption

opportunities. The segment received a considerable boost in 2006-07 as leading brands introduced new tastes, textures,
and farms to granola bars. But sales of most of these new products have since stalled

The cereal bar segment has become more narrowly focused on health and weight management over the last five years as
the Fiber One and Special K brands have risen to segment leadership. In the meantime, sales of kid-focused cereal bars, a
significant sub-segrment in 2005, have declined steadily

Each section page has the selected section in full text. Just below the title line are two links that
will take you to either the Previous Section or the Next Section. Below these links are two

links that will put the section in the Export Basket or
Bookmark it. Items that are sent to the Export Basket
may be viewed by clicking on Export Basket in the Tools main menu selection. ‘ bookmark | export \

£ previous section I |ne:-:t zection |

Items that have been bookmarked may be viewed on the My Profile Info page. Please go to page
23 for information about the My Profile Info page.

When a report is found as the result of a keyword search, the report section page usually will
scroll to the first instance of the search term on that page.

A tool box is displayed on the left side of the page, if the report was found using a keyword
search. This box will follow the displayed section of page so it is always visible. It will have
one or two tools.

The Find tool will allow you to go to the previous (Prev) or next (Next)
instance of the search term.

The Highlight tool will either turn on the highlight or turn it off. The
keyword used in your search will be highlighted throughout the text
unless you turn off the highlight tool. The displayed text tells you if it is
on (Highlight On) or off (Highlight Off). Clicking on the tool will turn it
on or off alternately.

HIDE €%
Search Resulis

| 4 prav FIND  nest :-I

highlight on ¥
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The tool box may be minimized by clicking on the Hide link. This will cause it to be minimized
to the side of the column. It may be maximized by clicking on the arrow (< >) icons in the

minimized box.

The column on the left also has two sections of selections, Options and Report Sections.

The Options section has four selections, Download Section, Export

to Basket, Bookmark, and Print.

Clicking on Download Section will open the File Download
window. This window gives you the options to either open the file

or save it.

Clicking on the Open button will open the file in Word.

Clicking on the Save button will open the Save As window.
In this window you select the destination drive in the Save
In data field and name the file in the File Name data field.
Please note that on the network the USB drive is the U:

drive.

When you are ready to save the file, click on the Save

button and it will be downloaded to your disk.

The Export to Basket selection will put that
section in the Export Basket. Please go to page
23 for information about the Export Basket.

Clicking on the Bookmark selection will
bookmark this section for you. Bookmarked
items are listed on the My Profile Info page.
See page 23 for information about the My
Profile Info page.

The Print selection will open the section in a
print friendly format. Select the printer and
click on the Print button to print the section.

The Report Sections section is initially displayed collapsed with no selections.
Clicking on the section title (Report Sections) will cause it to open,
displaying the various sections of the report. Clicking on a section will

display that report section.

August 2011

Save As

k Options
Download section
Expart to basket
Bookmark
Frint

File Download

Some files can haim your computer. IF the file information below
lanks suspicious, of you da nat Fully tust the source, da nat apen or
save this file.

File name: report.itf

File type:  Rich Text Format

Fram: reports.mintel. com

‘wiould vou like to open the file ar sawe it to vaur computer?

Cancel I HMore Infa |

R

e |

¥ Slways ask before opening this tope of file

[2]x]
Save jn IE zip$ on 'Degeroe’ (G:] j 4= £f B2~
File name j Save
0 Save aslype IF\\ch Test Fomat ﬂ Cancel

~Report sections
Caontents
Scope and Themes
Executive Summary
Mlarket Drivers

Market Size and
Trends

Market Segmentation
Supply Structure

Advertising and
Fromation

Retail Distribution

The Consumer:
Usage, Brand
Preferences, and
Furchase “enues

The Caonsumer:
Attitudes and
Cornpetitive Context

Future and Forecast

Appendix: Trade
Asgsociations
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Home Menu Selection

Clicking on the Home main menu selection will open the My Reports page under the Reports
selection in the main menu. See below for information about the Reports menu selections.

If you have designated another page as your home page, you will have that page opened when
you select Home from the menu.

Reports Menu Selection

Hovering the mouse pointer over the Reports menu selection will open the Reports drop-down
menu with five selections: My Reports, Report Categories, Report Subscriptions, New Re-
ports, and Research Methodology.

My Reports

Selecting My Reports from the Reports menu will open the My Reports page. The My Reports
page displays the report ranges included in the Business Library’s subscription.

Clicking on a heading P

will open that heading to ®. Onygen
display a list of reports O —
included in that heading. | * = ™

Check Out What's Hot: é' 1‘3"- fuerice ver urchase
My Reports

Each report entry
includes the title, country

and date of the report. —_— =
Clicking on the title will | =
open the report’s Report
Homepage. See page 9
for information about the
Report Homepage.

Show A Intematonal Fepors Feporss

Report Categories
Report Categories

Clicking on Report
Catego ries in the Reports '“"_"‘_’"C"'“’“"'“‘ Eﬂtﬁ:tzzzgon:me Cream and Frozen Novelties - US News

menu opens the Report by, oo grods L — e LR
Categories page. This cosies _&a._ L

page lists the various e

categories, into which the | " - ik s s s b st S
reports are divided, in a | _
column on the left side of | 00007 . Latestrepons et
the page. o e

This page also highlights | /00 N
various new reportsand | . ... B Dplns ® Vaouma- VS Congany ous
news articles. Clicking on . 3 A
a report title will open that report’s Report Homepage. See page 9 for information about the Re-
port Homepage.

The Report Categories page also has a link that will allow you to set this page as your
homepage when logging onto the Mintel Oxygen program.

Mintel Oxygen User’s Guide
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Clicking on a report category (i.e.,
Automotive) will open the Report
Category page for that selection.
This page also lists the various
categories as well as various new
reports and news articles. These
new reports and news articles relate
to that specific category. This page
also has a link that allows you to set
this page as your homepage within

Automotive Homepage

Latest Reports

Digital Media Masket)
ol e Produt Iaavation

o
Industry - US.

rz Vacation Trassportatien
us.

Company R

Mintel Oxygen.

Clicking on Report Subscriptions of the
Reports menu selection will open the Min-
tel reports: USA Homepage.

The page is similar to the Report Catego-
ries page. See page 14 for information
about the Report Categories page.

Mintel Reports: USA Homepage

Report Subscriptions

Sulresips

Latest Report : lce Cream and Frozen Novelties - US
< July 2011

...............

Latest Reparts

Adyretuing - 05

New Reports

Selecting New Reports
from the Reports menu will
open the Latest Reports AT
page. —
This page highlights some
new reports on the left side
of the page and lists other
new reports in the column
on the right. Clicking on a
report’s name will open the
Report Homepage for that

Latest Reports

"

Attitudes to Internet Advertising - US

Ice Cream and Frozen Novelties - US - July 2011

Sexual Health - UK

%A

report. See page 9 for infor-
mation about the Report Homepage.

Research Methodology

The Research Methodology selection has a
submenu with three selections: UK Method-
ology, US Methodology, and European
Methodology. Clicking on one of these will
open the How It’s Done page. This page gives
you a brief description of the research meth-
odology used in the Mintel Oxygen program.
The three links, UK Methodology, US Meth-
odology, and European Methodology will

How it's done

UK Methodology | US Methodology | European Methodology

Research Methodology

Mintel has been providing marketing and research analysis for over thity years. Over that
period, weve made significant changes to our content, presentation and delivery systems
- yet the basic methodology which underpins our reports has proven so reliable and
popular with our clients, it has remained a constant.

The essential ingredients which comprise a Mintel report have remained: the research we
commission specifically for the report; market data which have been produced elsewhere
by other parties; and the views of people who make their livelihoods fram the market under
analysis. Or, primary, secondary and trade sources.

Of course, numbers and data on their own are only half the story. Hence it is the job of
our writers and analysts to make sense of the data, presenting it in cogent, well informed
and insightful analysis

open pages with information on the methodology used for the different areas.

August 2011
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What’s Hot Menu

Hovering the mouse pointer over the What’s Hot menu selection will

Selection

open the What’s Hot drop-down menu with two selections: My

What’s Hot and Edit My What’s Hot.

My What’s Hot

What's Hot -

My What's Hot

Edit My What's Hot

Selecting My What’s
Hot from the What’s
Hot menu opens the
What’s Hot page. This
page lists numerous
reports and articles that
are recent or deal with
“hot topics.”

This page can be
customized so it will
display the types of
topics in which you are

What's Hot

b MyWhat's Hot (3t

Reports

Fitness clubs as wellness centers

4, oo Cream and Frozen Novelies - US

ids of unmarrled
arents tend fo have
rater i neE over
ur

Ki
P
grzaten
purchase:

i

Clactricity markets
polsad for
i tion o

Technology
enhances the
theme park
axperience

Chips, soda or
lipgloss?

& frem Latsure and Lrtertsrment

Green if you mean
I E I it an update

Viending rmachines
craata new
opporturities for
baauty products

]
1§}
&

interested.

The What’s Hot page also has a link that will set this page as your homepage whenever you log

onto Mintel Oxygen.
Edit My What’s Hot

To customize the What’s

Hot page

click on the Edit My What’s Hot se-
lection in the What’s Hot menu in the

header.

This will display the Create and Edit
My What’s Hot Page with a variety of

categories. Each topic is i

n a separate

box with links that allow you to set up

the reports as you wish.
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News Menu Selection i
Hovering the mouse pointer over the News menu selection will open
the News drop-down menu with five selections: Updates, Media

Homepage, Useful Lists, Management Appointments, and Com- Useful Lists

pany Profiles.

Media Homepage

Management Appointments

Updates Company Profiles
Selecting Updates from the News menu will open the News Updates

page.

The News News Updates

Updates page lists i ompany Nows
news updates that
have been recently

Food inflation slows in July Co-op bark appoints interim CFO
Food inflation slowed in July 2011 to 5.2% from 5.7% the previous month, it
ra

‘Women lie about size of their feet

Aceording to a suvey by Debenhams, the majority of wamen with bigger feet are embarrassed about
added tO the buying shoes to it Mall_«_et Updates
4 more » vigunges likely to go ta the pub it | o
d atabase T h e Oscar Wilde scoops Champion Beer of Britain award Number I Bitain 2t s lowest lev
. Essex-based Mighty Oak brewery's Oscar Wilde mild beer has been crowned Champion Beer of Britain gt 990 COMRlaints abolt PPIper day .
the Great British Beer festival Described as & raasty datk mild with SUGgestions of forestfruits and dark |\ orIeiwide bax.otfics revanuz for 20 flims mare than doubles
u dates are chocolate, the beeris a 3.7% abv ale Star surer can cost drivers an extra £1.7bn a year 3
' read more » owned Audo Express Car of the Year 2011
- Ci n |
rouped accordin
group g m

Product Innovatis Advertising News

to topic. These
are: Company
News, Market

Updates, Product
Innovation, and Advertising News.

Some new articles are listed on the left side of the page.

ClleIng on a title in any of the L Food inflation slows in July
areas will open the pages for that -
article.

The article page lists the title,
source, date and text. There are

also links to company profiles
and other related articles.

The Options section allows you to download the article, include it in your Export Basket,
bookmark it, or print it. Please go to page 11 for information about the download functions and
page 23 for information about the export function. See page 23 for information about book-
marks.

The Comment link will open the Search Oxygen page in a new window.
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Media Homepage

Clicking on the
Media
Homepage menu
selection in the
News menu will
open the Media
Homepage. This
page focuses the
marketing
information in
Mintel Oxygen
onto one page.
The left column

lists advertising

Media homepage

Ad Agencies Planning and Buying »

A[BICIDIEIFIGIHIIJIKILIMINIOIPIRIRISITIU
VWK Z]#]
AZ|

recertly updated

mpbott Mead Vickers BEDO Ltd
bece

ahers
AbeksonTaylor, Inc.

Absolite Media Inc
Accentmarketing

Acerto Advertising Inc.
Ackerman Mogueen, Inc
Active International

Acity Mecia Group Inc
Adam & Eve

Adagia Commurications inc.

Agency.com
gency com Lonean

Aot 16

AKGA Ltd

Al Paul Letion Company, Inc

Allmond Partriership (The)
Alloy Marketing & Promotions Lic
more 35

New Campaigns

Fiat makes first LIS push in 30 years
Bty Zill's T ciehit

‘Colorado Day' spurs intense fare competition from
airiines:

opIa launches campaian for Gresk yogurt

Gap breaks new global campaign

Arby's pushes new Angus sanchwich
more »>

TDAmertrade gives accourt to Gaodiy

DraftFCR loses S.C. Johnson accourt

Unilever selects Razorfish far two brands

Marrictt seeks agency for lokal media consolidation
ency.

set as homepage

Industry News

more 5>

Stuely: §3% of kids' acks feature unhestthy foods
WARC: Glabal adspend forecast cut
Lancame, Maybeling ads banned in Britain

Stuedy: Pizza Hut has most effective ads %)
st reliabie used car brand
Companies set rules for kids' food ads

Honla s the mo:

Account Gains / Losses

Métro extended to Metrolink
= Rermy Martin appoinits The Red Brick Road
/ Signet hire the7stars to handle media and buing
o

£125m me itch
ontract from Huederstield Town FC

agencies in
alphabetical order.

The alphabet at the top of the column consists of hyperlinked letters that will
open a list of agencies starting with the letter selected.

The Planning and Buying link at the top of the column will open a new column with a list of
companies doing buying and planing operations. To return to the advertising agencies list click
on the Ad Agencies link at the top of the new column.

Clicking on an agency’s name will open a Company Profile page for that agency. This page will
list the agency’s name and basic contact information as well as display links to reports and

news articles
in a variety of
categories.
Not every
Company
Profile will
have the re-
port and news
links.

Alloy Marketing & Promotions Llc

Company Profile
Hoad Officn

Phone

Sector

Country

Hulding Cunpary

Mergers and
08-07 2008 He:
29-01.799%
1207708

Financial News
092084 Aoy Reports G2

Gan 3[\ |Alloy Marketing & Promotions Lic

Goagle Search

| 7 of $47 | ek =

Adbrertising News
04052008 Faclors thel bifheerce Teerss’ Purchie Decision:

Hew Campaigns
0305 2005 Sutrewy banels beeves b rerer o canpign

boukmsrk

There are links near the top of the page that allow you to navigate through the list of
agencies by clicking on the next or previous links. Below these links is a row of links that
allow you to perform various functions such as downloading, exporting to the Export
Basket, Bookmark, printing, and setting the current page as your homepage within the
Mintel program.

At the bottom of the page is a Google data field that has the agency’s name entered.
Clicking on the Google Search button will start a search in Google with the agency’s name
as the search term.

The rest of the Media Homepage has links to reports and articles grouped into topics such as
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New Campaigns, Agency News, Management Appointments, Industry News, and Account

Gains/Losses.
Clicking on a link
will open a page
with the text of the
article displayed.

This article page is
similar to the
article pages
displayed under the
News main menu

» New Campaigns

Source: USA Today 01082011
Us 01082011

» Options
Download article
Export 1o hasket
Baokmark
Camment
Print

routes,

‘Colorado Day’ spurs intense fare competition from airlines

"Colorada Day," which commernarates the state joining the U.S. as the 38™ state on August 1, 1676, has hecome the latest
platform for airines to compete for business. Both Frontier and Southwest launched fare sales for flight to and fram Derver.

The aiflines have also dramatically dropped fares to other cities in honor of the holiday, and are even offering deals on non-Colarado

Tickets for Frontier's sale must be purchased by August 3, while Southwest custormers have until the end of August 1

The latest fare sale in Derwer in honor of "Calorado Day” has caused a battle between aitlines for the lowest possible cost

« previous | 3 of 1000 | next »

Company Profiles

Denver is a major hub for airlines like United, Frontier and Southwest, which has set the stage for intense competition in the city

Frontier Airlines Inc.

Southwest Afines Co

UAL Corporation (United Aiflines)

Frontier lowered fares on its Denver-Albuguergue route to just $9.99 each way, which comes out to just $33.98 round trip after
taxes and fees. The fare is good for travel on Tuesdays, Wednesdays and Saturdays, and offerings extend through mic-December
Southwwest matched the fares by dropping its prices to $9 each way, but travel is only good on Tuesdays and Wednesdays

See Also

Aitlines - LS - June 2011

US Youth Trawel harket -

February 2011

Baby Boomers and Vacation - US
- December 2010

US Travel Market - January 2010

selection. See page 17 for information about the article page.

Useful Lists

The Useful Lists
selection in the
News menu will
open the Useful
Lists page. This
page has a number
of links grouped
into topics, includ-
ing Financial Ser-
vices, Eating Out,
Health and Well-
ness and many
more.

Clicking on a link

Useful Lists

Financial Services

UK bariks are the ifth most profitable in the world
Corby is Britain's repossession capital

What people insure

Ford Transt is Britain's most stolen vehicle

Suviva Touses on health for social media push

Food and Drink

Jalfrezinow Britsin's favourite curry dish

Digestive voled Britsin's most populsr biscut

Top household goods ‘investments' for the homeciulgent consumer

Biest buciget ealeries in Bradford

Breakdown of wedding costs, based on Brides readers' average spend of £24 863

Technology

Most ussless gacgets
Mokia to put itz marksting muscle behind care brand

The Lk is the worll's fifth biggest mesfia and entertainment market
Mokia in numbers

Mutichannel retail driving mobile search grovwth

Beauty and Personal Care

Most useless gadgets
Summer 2011's best herb-based and natural beauty products
Jemma Kidcts Ten Top Summer Festival Beauty Essertials

Lmare

Y

more =

Eating Out

Jalfrezi novy Britain's tavourie curry dish

Digesstive voted! Brisin's most popular biscut

Top househeld gonds ‘nvestments' for the homeculgent consumer

Biest buriget eaterizs in Bradtord

Breaktiown of wetding costs, bassd on Brides readsrs' average spend of £24 669

Health and Wellness

Brits heslth habits

Then and Mow: Vesterday's and Taday's Kids et a (Mumerical) Glance
Percertage of ower-45 males who teke care of their heath
Percertage of over-45 males who are happy with their lot in ife

What & waste of money

Fashion

Office tashion faux pas

hust-vist welstes for buriget brides

Top wedding aspects to splash ol on vs scrinp

Breakrown of wedding costs, based on Brides readers' average spend of £24,668
Top lingerie stz voted by LK men in Erides Magazing Pol

Household
Most useless gadgets

Top household goods ‘investments' for the homeculgent consumer
The UK is the world's fifth kiggest mesia and ertertainment market

Top skincare products for fifty-somethings, as voled by Beauty Bible gurus Sarah Stacey / ‘:;" Multichannel retail driving mohile search growth
and Jo Fairley &\‘ Loft conversions add most value to house price
Top skincare products for forty-somethings, as voled by Besuty Bible gurus Sarah Stacey
and Jo Fairley
more »
Leisure and Entertainment Retail
Jalfrezi nowe Britain's fawvourite curry dish _ Office tashion faux pas \

will open an article page.

Management Appointments

The Management Appointments selection in the

News menu will open the Management Appoint-

ments page. This page has a list of items under the

topic of Updates.

Each item is a heading that contains more items

within it. Clicking on a heading will open the head-

ing.

When a heading is
selected the items
contained in it are
displayed in a sec-
ond column.

Clicking on one of
these items will
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¥ Updates

Communications

Consumer Products

Finance & Economy

Food & Drink

Mizcellaneous

Fublic & Professional Services
Retail

Transport & Travel

ocoooooroO

Management Appointments

Management Appointments

F Updatis

Cammunieatizss

Conpurar Produste

Oetabér 2010
Gaptember 20
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open it and display the
items within it in a
third column.

Clicking on an item in
the last column will
open it in an article
page. The article page
lists the title, source,
date and text.

Subaru names new chief marketing officer

Source: Advernising Age 2007 2011

U5 02 082011

Subary of Amenca namid Dean Evans as d% new cheel marketng o

an aufomo
r Jaguar, Land Riow

Company Profiles

he $pring Lo work for Volkswagen of

hir reddessgrad Impreza compact due o in Novembor

The Options section allows you to download the article, include it in your Export Basket,
bookmark it, or print it. Please go to page 11 for information about the download functions and
page 23 for information about the export function.

The Comment link will open the Search Oxygen page.

Company Profiles

The Company Profiles selection in the News menu will open
the Companies page. This page has a list of items under the

topic of Updates.

Each item is a heading that contains more items within it. Click-
ing on a heading will open the heading.

When a heading is selected the items contained in it are dis-
played in a second column.

Clicking on one of these items will open it and display the items
within it in a third column.

In the example
pictured, the Compa-
nies page is displayed
and Leisure General
has been selected in the
first column. Health
and Fitness Clubs has
been selected in the
second column and the
companies in the third
column are the items
contained in it.

Clicking on a company
name will open a
Company Profile page.
See page 18 for
information about the
Company Profile page.

August 2011

Companies

¥ Updates

Advertising/Matketing Agenoy
Financial zerices

Leizure general
Manufacturing (food and drink)
M anufacturing (non-food)
Miscellaneous services and other
Fublizhing and broadeasting
Regulatony Bady

Restaurants, pubs, catering
Retailer

Trad iatinn

Companies
F updates

[T T————

QUAAVANIAAAATA0TD

Bexley Community Leisure Ltd [Leisure Link]

Company Profile
Head Offiee

Website
Pl

Sector
Country
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Search Menu Selection gare “

Hovering the mouse pointer over the Search menu selection will open
the Search drop-down menu with four selections: Advanced Search,
Last Search, Last Results, and Saved Searches.

Advanced Search

Last Search

Advanced Search

Last Results
Selecting Advanced Search from the Search menu will open the

Search Oxygen page. This page allows you to set up searches with a Saved Searches
Search Oxygen

' show boolean search fields show fultext search fiskls Maximum results lm[“]—

Search for all of these words.. | Ward proxirmity lm

_..any of these words... Include word variants 172

(Include variations on the search words. e.g. plurals and verb

|
this exact phrase I
|

tenses)
and none of these words Show related results r
. (Include results that are connected to the top 10 results)
submit ¥

Search type & Reports

© What's Hat

 Company

 News and Cther Databases
ResultFilters OSSO PO SO OSOOOOPUPTP PO
The Categary field refines Mews and Reparts searches anly. Hold dawn the <CTRL> key to select multiple regions

Selecting a category to search in will automatically select all sub-categories
*indicates a subcategory has been selected.

Category Country
" Search all categories

% Refine calegaries to search (reset selection) Bg
. Ireland
# [ autormotive France
# [ beauty, personal goods and toiletries Germany
# [T clathing, footwear, accessaries Italy
Py Spain
# [~ consumer lifestyles, marketing, promotion .
Mon-country specific b
# [ drink and tobacco LR J

# [ electrical goods

# [~ financial services

# [ food and foodserice

# [ health and wellbeing

# [ holidays and travel

# [~ household/house and home
# [~ industrial

# [ leisure time

# [ lifestages

# [ media, books, stationery
# [ miscellaneous

# T retail

# [ technologyAelecoms

Submit Your Search

submit ¥
variety of criteria.

The top section has two columns. The left column has four data fields where you may enter
search terms. You may select the type of search from the four selections in the Search Type
area: Reports, What’s Hot, Company, and News and Other Databases. To select one of these
options click on the radio button next to your selection.

The right column allows you to determine the maximum results, where the search terms are in
the document, whether the search should include variants of your search term, and whether to
include related results.

The Result Filters section allows you to pick the categories and countries to search.

Once you have made your selections and entered a search term you may begin the search by
clicking on one of the Submit buttons. The results will be displayed on a Search Results page.

Please see page 7 for information about the Search Results page.
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Last Search

Clicking on the Last Search selection of the Search menu opens the Search Oxygen page with
the information from the last search made entered into the data fields. This allows you to make
a new search based on the previous search but changing only one or two items instead of
recreating the entire search. See page 21 for information about the Search Oxygen page.

Last Results

The Last Results selection on the Search menu opens the Search Results page from the last
search performed. This allows you to revisit the results of your last search in case you followed
a lead into an extensive trail of links and wanted to return to your search results and start
another avenue of research. Please see page 7 for information about the Search Results page.

Saved Searches
The Saved Searches selection of the Search menu opens the Saved Searches page. This page

lists all searches you
have saved. The listisin | Saved Searches
five columns, the first
column is the name of

This page allows you to manage your saved searches.
each search.

The second column has Saved Searches
AN EiLICON fOr aACH | oo e Ej .........................
sl H a8 zet as
row. C!II::klng (m this General Matars oF deime homepage "0
icon will open the .
P Gillette E %—LI st as iy
Search Oxygen page % de'igle homepage
. L. .. . &8 zet as
with tr:je original criteria Gillette Refined o ddae homepage "N
entered. You may el ™ &7 setas

edit delete homepage

modify the criteria and re

-run the search. See page
21 for information about the Search Oxygen page.

The third column has a Delete icon for each row. Clicking on this icon will delete the saved
search in that row.

The fourth column indicates whether the search is set as your homepage. The link Set as
Homepage indicates that that search is not set as the homepage. Clicking on this link will set
the search as your homepage within the Mintel Oxygen program. Once a search has been set as
the homepage the link is changed to Clear From Homepage. Clicking on the link will remove
that search as your homepage within the Mintel Oxygen program.

The last column allows you to rerun the saved search. Clicking on the Run link will run the
search with the results displayed in a Search Results page. See page 7 for information about the
Search Results page.
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Tools Menu Selection

Hovering the mouse pointer over the Tools menu selection will open the
Tools drop-down menu with four selections: My Profile, My Account, Ex-

port Basket, and Help.

My Profile

Selecting My Pro-
file from the Tools
menu will open the
My Profile Info
page.

This page has a gen-
eral summary of
your personal pro-
file as set up in Min-
tel Oxygen. ltems
that have been book-

Tools - -

My Profile
My Account

Export Basket

My Profile Info

Personal Homepage

Mintel Oxygen allows you ta set a personal homepage for your profile. Every time
you login to your profile, you will be taken to this page. You can choose to set a
category, report cover, company or saved search as your homepage. To da this, go
to the relevant page and then, in the case of categories, report covers and
companies, click the "set as homepage” link; for saved searches, follow the
instructions on the saved search page.

Comments

01-08-2011 Col

Alloy Merketing

03.08-2011 Fo

03-08-2011 Women lie shout size of their fest
more ==

Help

st s homepage | Iast search | profile sign aut

Bookmarks

Cereal and Snack Bars - US - March 2010 Executive Summany - Market ot & olance: Momentum
lost
Breskfast Cereal - LS - Ssptember 2009 Executive Summary

~more ==

Graphs

Tables of data in Mintel Oxygen reports may be turned into graphs using the
Graphs Wizard. If you save the graphs you create, these will be displayed here

\When saving graphs, it is passible to share them with other members of your
organisation - these graphs will also be shown

~more =

Saved Searches

General Motors

Gillette

Gillette Refined

Kellogg
>>>>>>

marked (if any) will

Export Basket
Market Re-forecasts: Food - US - April 2009 Breakfast and Sandwich Meat
Market Re-forecasts: Food - US - April 2009 Breakfast Cereal
Market Re-forecasts: Food - LS - April 2009 Breakfast Foods: The Market

be displayed in the
BOOkmarkS SeCtion Market Re- casts: FDod-US-Apr!IZDDB Cakes an_dP.ies . . .
of this page. '

There are also lists of items in the Export Basket and your Saved Searches.

My Account

The My Account selection opens the My Info page. This page displays your user profile and
allows you to change your password. To change
your password click on the click here to change
password link. When two new data fields |
appear, enter the new password twice, once into |Change Password: |
each Change Password data field and click on  |[enter new password twice)

the Save Changes button.

‘ Change Password: click here fo change passward ‘

zave changes >

Export Basket

Clicking on the Export Basket
selection in the Tools menu will
open the Export Basket page. The
Export Basket is populated by items
that you select on the Report
Section pages and other pages
throughout the program with links
or selections for Export.

Export Basket

dovenload rtf | dovenload zip | select all | deselect all | delete selected | delete all | reverse list display

order by type my order

[¥ Breakfast Cereal - US - September 2009 Executive Summary - Vell-established market leaves little room for growth
¥ Breakfast Cereal - US - September 2003 Executive Summany - Competition for the food dolkar

I Breakfast Cereal - US - September 2003 Market Size and Forecast

~ Heafthy Snacking - US - June 2009 Segment Performance—Cereal

[ Hesithy Snacking - L% - June 2003 Market Drivers

7 Healthy Snacking - US - June 2009 Innovation and Innovators

[ Market Re-forecasts: Food - LS - April 2003 Introduction: Reforecasting Puts Markets in Fresh Light

[ Market Re-forecasts: Food - L

@

- April 2009 Cakes and Pies

[ Market Re-forecasts: Food - LS - &pri 2008 Breakfast Foods: The Market

@

[# Market Re-forecasts: Food - Lk

@

- April 2009 Breakfast Cereal

~ Matket Re-forecasts: Food - US - 4pril 2009 Breakfast and Sandwich Meat

@

The Export Basket can be used to

collect a variety of items (report sections, news updates, or other data) related to your research.
With the Export Basket populated with the items you selected from the various sections of the
database you may now perform functions on the items as a group instead of one at a time.
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Functions may be performed on these items by using the links in the menu bar near the top of
the page. The links are Download rtf, Download zip, Select All, Deselect All, Delete
Selected, Delete All, and Reverse List Display.

The Export Basket page is first displayed with all items selected (a check mark appears in each
check box). Only those items that are selected can have functions performed on them (except
the Delete All link — this link will remove all items whether they are selected or not).

The Select All link will put a check mark in all check boxes while the Deselect All link will
remove any checkmarks from all check boxes.

The Delete Selected link will delete any selected items from the Export Basket.
Clicking on Delete All will remove all items from the Export Basket.

The Download rtf and Download zip links will download — <k
the selected items in either a text (rtf) or compressed file (zip) | Po#ouwent o openorsave s tier
format. Clicking on one of the download links will open the | & "= ==t

File Download window. This window gives you the options P coctonlon e
to either Open the file or Save it. T seve | [ Canem |

Clicking on the Open button will open the file in Word.

Clicking on the Save button will open the Save As window. In this window you select the
destination drive in the Save In data field

and name the file in the File Name data e R E
field. Please note that on the network the | 22| =5 peidet on‘msariies ) dore@
USB drive is the U: drive. )My Pictures
Eprudﬁ's Videos
When you are ready to save the file, click | [=WmMbows
on the Save button and it will be
downloaded to your disk.
The Reverse List Display link will reverse
the order of the items in the Export Basket.
Beside each entry, in a column on the right | Fis name: =] save |
side of the page, is a Drag Document link. | o~ iz i ] Corcel_|

Clicking and holding on this link allows
you to move the various items into the order you want. \ \

There are two other links displayed above the list of items. These are Order by Type and My
Order. The My Order option is the default display when the page first opens. Clicking on

Order By Type Export Basket
Wi I I Change the covwnioad il | downioad zip | selectall | deselect all | celete selected | delete al shovw all tem types
d iSp I ay to g rOU p Z"’: hy:’” e All items shown ':y’c‘)i:‘:
the items into the | =
original reports in | [ o s o
which they were

contained. Each A ErTDGiET

display header
e

[~ Baking and Dessert Mixes - LIS - January 2011 least recertly saved
T — sort by most recently published
least recertly published

report name has a plus icon next to it. Clicking on this icon will open the report to display the
section(s) that are in the Export Basket.
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Help

Clicking on the Help selection in the Tools menu will open the Your Quick Start Guide to
Mintel Oxygen page. This page has some contact information. If you need assistance with this
program please contact a member of the Business Library staff. If the company must be
contacted the staff will do this.

There is also a Quick Start Guide link that will open a four page PDF file in a new window.

Your Quick Start guide to Mintel Oxygen...

Wie've created a 'Quick Start' guide to help you find your way around the new system, and . .
o : h ) Should you need help with any aspect of Mintel
ensure that your transition to Mintel Dxygen Academic runs as smoothly as possible. 0 . .
xygen, please contact us using the details below.
London Chicago

Simply click on this link to get started:
switchboard: (0)20 7605 4533 312 932 0400

sales hotline: (020 7606 6000 312 932 0400

¢ Quick Start Guide
fax: (0720 7508 5532 312 952 04E83
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